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THE FOLLOWING INDEX of articles which appeared in the PUBLIC RELATIONS JOURNAL from January, 1965, through De- 
cember, 1965, has been compiled by the Information Center, Public Relations Society of America. Articles are listed under the 
same subject headings noted in the LIBRARY CATALOGUE of the Information Center. Reprints of articles are available at a cost 


of 50¢ each from the PRSA Information Center. 


ALCOHOLIC BEVERAGE INDUSTRY 
A Distiller Works to Organize an Industry to Oppose Adverse Legisla- 
tion, October 


ANNUAL REPORTS 
Breaking the Imponderable Statistical Barriers by P. K. Thomajan, April 


AUDIO VISUAL 
How Dairymen Spend Half an Hour With 50,000,000 People Each Year 
by Frank R. Neu, September 


AWARDS 
Service Award Programs Don’t Have to Be Dull by George McMoran, Jr. 
May 


BROADCASTING—RADIO—TV 

From Zero to 31,000,000—Building an Audience for “The National 
Drivers’ Test’”’ by Joe Wolhandler, August 

How Dairymen Spend Half an Hour With 50,000,000 People Each Year 
by Frank R. Neu, September 

Supplemental Broadcast System Strangles Rumor Mill by Carlton E. 
Spitzer, February 


COMMUNICATION 

Supplemental Broadcast System Strangles Rumor Mill by Carlton E. 
Spitzer, February 

Technique for Mass Communication by Robert Van Riper, October 

“Total Communications’’—Its Evolution Overseas by Harold Burson, 
March 

Who Has the Right to Communicate with Employees? by John D. 
Baxter, May 


COMMUNITY RELATIONS 

Community Relations Program Uses Bicycle Safety Theme, March 

School Program Enrolls 4,500,000 Junior Fire Marshals by J. Kenneth 
Cagney, March 

What to Do Before the Atom Comes to Town by Donald C. Albright, July 


CONSTRUCTION 
How the New “Wonder of the World’’ Was Publicized by Robert Kline 
and Norman Schorr, July 


CONSUMER RELATIONS 
Consumer Education and Media Relations Boost Marketing of Duck- 
lings by Ray L. Clark, August 


CONTEST 
Plymouth Trouble Shooting Contest Sparks Vocational Education by 
Sam Petok, July 


CORPORATE—ADVERTISING, GIVING, IMAGE, RELATIONS 

Call to Onion Lovers Creates New Company Character by E. George 
Lambrecht, October 

Corporate Predestination and Free Will Can Co-Exist by William D. 
Patterson, October 

Corporate Round-Up: What’s Being Programmed in World Affairs, May 

Corporate Television Picture: 66 Invest $24,876,300 by Richard D. 
Erickson, October 

A Distiller Works to Organize an Industry to Oppose Adverse Legisla- 
tion, October 

Image Building Necessary in the Negro National Community by 
D. Parke Gibson, October 

Magazine Investments Soar 11.1 Per Cent to $75,600,000, October 

The Mead Corporation: Fractional Ads Tell Whole Story by Clifford R. 
Schaible, December 

New York Telephone: For Every Ad, an Objective by William E. Haesche, 
Jr., December 

Public Relations Advertising: Invest it or p by Andrew J. 
Cullen, October 

The Right Kind of Campaigns by Franklin E. Schaffer, October 

Technique for Mass Comimunication by Robert Van Riper, October 


DISASTERS / EMERGENCIES 

Catastrophe Information Program Demonstrates Social Value by J. 
Carroll Bateman, July 

How Public Relations Supplemented Coast Guard’s Rescue at Sea by 
Chief Journalist W. R. Brantley, July 


ECONOMIC EDUCATION 

New York Stock Exchange Provides Economics Education for Teachers 
by Ruddick C. Lawrence, July 

What One Company Is Doing About “Profits” Reputation by Ronald E. 
Rhody, April 

EDUCATION 

Public Relations: View from the Campus by Gemma Newman, August 

Special Report: How Public Relations Is Being Taught in College by 
Dr. Ray E. Hiebert, May 

Teaching is for Practitioners, Too! by Leonard J. Snyder, September 

EMPLOYEE RELATIONS 

Built-In Management Consultants by Robert C. Dixon, December 


Dollars for Citizenship Broadens Base of Political Contributions by 
Lee J. Guittar, July 


APRIL 1966 


Service Award Programs Don’t Have to Be Dull by George A. McMoran, 
Jr., May 

Who Has the Right to Communicate with Employees? by John D. 
Baxter, May 


EMPLOYMENT 


The Anatomy of Public Relations Employment by Robert Florzak, 
February 


EXHIBITS 

The ‘Show Business” Approach to International Trade Fairs by William 
Fisher, February 

Spain’s World’s Fair Pavilion Aims at Increased Tourism and Trade by 
Ward Wallace and William Gandall, May 


FINANCIAL (See also STOCKHOLDER RELATIONS) 

American Institutional Buyers Target for Japanese Firm by Jack Galub, 
April 

Regulations for Unlisted Issues Begin New Era by Richard B. Gersh, 
April 

Stock Market Liaison a Major Management Responsibility by Thomas 
M. Foristall, January 

What One Company Is Doing About ‘‘Profits’’ Reputation by Donald E. 
Rhody, April 


GOVERNMENT 
Reapportionment Will Pose Public Relations Problems by Emery N. 
Cleaves, March 


GRAPHIC ARTS 
Breaking the Imponderable Statistical Barriers by P. K. Thomajan, 
April 


HOSPITALS 
Hospital’s Focus Program Communicates Patient Opinion to Middle 
Management by Dorothy J. McKenna, July 


INDUSTRIAL EDUCATION 


Plymouth Trouble Shooting Contest Sparks Vocational Education by 
Sam Petok, July 


INTERNATIONAL 

Africa: Where Public Relations Can Do Its Task but Fail at Its Job 
by John G. Gelinas, June 

American Institutional Buyers Target for Japanese Firm by Jack Galub, 
April 

Are Your International Communications Schizophrenic? by Sylvan M. 
Barnet, Jr., February 

Corporate Round-Up: What’s Being Programmed in World Affairs, May 

Exclusive Interviews: How Practitioners from 12 Countries Evaluate 
Their Profession by Thomas J. Kraner, January 

How the “Unpopular” Air Force Strengthened Belgian-American Rela- 
tions by Major Allan F. Livers, July 

Parker Pen Promotes ‘Peace Through Understanding’’—Through Writ- 
ing by W. B. Sprague, Jr., December 

Shakespeare Aids Travel Promotion and Becomes “‘Man of the Year’ 
by Edmund Antrobus, July 

Spain’s World's Fair Pavilion Aims at Increased Tourism and Trade by 
Ward Wallace and William Gandall, May 

The Great Dialogue: Its Sophistication—Its Implementation—World 
Public Relations Week by Thomas J. Kraner, January 

The ‘“‘Show Business” Approach to International Trade Fairs by William 
Fisher, February 

“Total Communications”—Its Evolution Overseas by Harold Burson, 
March 

“Yanks, Please Come Back” by Robert E. Wickman, June 


LABOR RELATIONS 
Who Has the Right to Communicate with Employees? by John D. 
Baxter, May 


MANAGEMENT 
Survival in the Executive Jungle by Chester Burger, March 


MARKETING 
The Mead Corporation: Fractional Ads Tell Whole Story by Clifford R. 
Schaible, December 


MASS MEDIA 

Consumer Education and Media Relations Boost Marketing of Ducklings 
by Ray L. Clark, August 

Media Knowledge: Key to Publicity Success by Michael H. Morris, April 

What Are Preferred Editorial Practices? by Andrew J. Lazarus, 
December 


MERGERS AND ACQUISITIONS 
Mergers and Acquisitions: The New Direction by Robert McLaren, 
September 


MILITARY 

How the “Unpopular” Air Force Strengthened Belgian-American Rela- 
tions by Major Allan F. Livers, July 

“Yanks, Please Come Back” by Robert E. Wickman, June 
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MINORITY RELATIONS 

Image Building Necessary in the Negro National Community by D. 
Parke Gibson, October 

What Should the Business Response Be to the Negro Revolution? by 

James F. Langton, June 


PRESS RELATIONS 
A Simple Solution to One Aspect of Effective Press Relations by Earl 
Lifshey, August 
—— the Development of Press Relations by Ray E. Hiebert, 
arc’ 


PROMOTION 
Billy Sunday, the Promoter by Howard B. Weeks, September 
How to Use Specialties in Public Relations by Brian C. Abbott, June 


PUBLIC AFFAIRS 

Dollars for Citizenship Broadens Base of Political Contributions by 
Lee J. Guittar, July 

Reapportionment Will Pose Public Relations Problems by Emery N. 
Cleaves, March 


PUBLIC RELATIONS — GENERAL, SS. COUNSELING, 
DEPARTMENTS, HISTORY, ORGANIZATI 

After Accreditation—What? by G. Edward Tacos March 

An Accounting System Built Especially for Counselors by Marvin 
Glener, June 

Billy Sunday, the Promoter by Howard B. Weeks, September 

The Case of the Misread Image by Stanley Sauerhaft, June 

A Counselor’s Letter to His Son ... and His Reply by W. Howard and 
Thomas H. Chase, August 

Empathy: the Missing Ingredient by Carlton E. Spitzer, August 

The Engineering World Begins to Look Toward Public Relations by 
Hugh L. Rusch, May 

Exclusive Interviews: How Practitioners from 12 Countries Evaluate 
Their Profession by Thomas J. Kraner, January 

Exploding the Myths That Surround Us by Charles W. Pine, December 

Formula for a Profitable Agency-Client Relationship by Victor Oristano, 
February 

The Future of Public Relations by John W. Hill, September 

——— the Development of Press Relations by Ray E. Hiebert, 

arc’ 

Management of Change: The Dilemma of Public Relations by W. How- 
ard Chase, May 

A Public Relations Fable by Christopher R. Bevevino, December 

Public Relations: View from the Campus by Gemma Newman, August 

The Social Consequences of Public Relations by Raymond C. Hagel, 
August 

Some Clients Must Be Taught by William A. Fay, June 

Survival in the Executive Jungle by Chester Burger, March 


PRSA 

After Accreditation—What? by G. Edward Pendray, March 

On the Record: 18th PRSA Conference Held in Denver, November 

The Great Dialogue: Its Sophistication—Its Implementation—World 
Public Relations Week by Thomas J. Kraner, January 


The Public Relations Journal Reaches Its 20th Birthday, October 
The Public Relations Journal: 20th Anniversary Review: The Fifth Year, 
December 


PUBLICITY 

How the New “Wonder of the World” Was Publicized by Robert Kline 
and Norman A. Schorr, July 

How to Systematize Your Publicity Mailing List by R. T. Miller, August 

Media Knowledge: Key to Publicity Success by Michael H. Morris, April 

Public Relations Volleys for More Interest in Tennis by Tom Noonan, 
February 


RECREATION/SPORTS 

How Dairymen Spend Half an Hour with 50,000,000 People Each Year 
by Frank R. Neu, September 

Public Relations Volleys for More Interest in Tennis by Tom Noonan, 
February 


RESEARCH 

Reapportionment Will Pose Public Relations Problems by Emery N. 
Cleaves, March 

Survey Finds Professionals Using More Research by James H. Fouss, 
January 


SAFETY 

Community Relations Program Uses Bicycle Safety Theme, March 

From Zero to 31,000,000—Building an Audience for “The National 
Drivers’ Test” by Joe Wolhandler, August 

School Program Enrolls 4,500,000 Junior Fire Marshals by J. Kenneth 
Cagney, March 


SALES 
Public Relations and Sales Play Major Role in “Correct Time Week’’ by 
Herb Lewis, September 


SOCIAL SCIENCE 
Social Sciences: Its Lack of Application is Starving Public Relations 
by Eugene F. Lane, February 


STOCKHOLDER RELATIONS (See also FINANCIAL) 

The Shareowner: Friend or Foe? by Gerry Swinehart, April 

What’s Wrong with Some Stockholder Relations? by Lewis D. Gilbert, 
April 


TOURISM/TRAVEL 

Shakespeare Aids Travel Promotion and Becomes ‘‘Man of the Year” 
by Edmund Antrobus, July 

Spain’s World’s Fair Pavilion Aims at Increased Tourism and Trade by 
Ward Wallace and William Gandall, May 


YOUTH PROGRAMS 

How to Win Friends and Influence People Who Influence Teen-Agers by 
Donald L. Martin, August 

Parker Pen Promotes ‘Peace Through Understanding” Through Writing 
by W. B. Sprague, Jr., December 

School Program Enrolls 4,500,000 dunter Fire Marshals by J. Kenneth 
Cagney, March 


—D. J. P. 
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